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Donat ed tel evision airplay of colorectal cancer education public service
announcenents--United States, 1999-2002

To hel p communi cate the inportance of colorectal cancer (CRC) screening, in
1999, the U. S. Departnent of Health and Hunan Services (DHHS) |aunched the
"Screen for Life: National Colorectal Cancer Action Canpaign" (SFL)
(http://ww. cdc. gov/ cancer/screenforlife) as one of many strategi es addressing
the prevention and early detection of CRC. As a central part of this canpaign
public service announcenments (PSAs) were devel oped to take advantage of the

i nfl uence and reach of television to encourage Anericans aged > or = 50 years to
get tested for CRC. This report summarizes an assessnment of donated television
airplay that SFL PSAs received during March 1999- February 2002. According to
data obtained fromArbitron Inc., a research firmthat nonitors broadcast nedia
in the United States, SFL PSAs were broadcast 41,624 tines, anounting to
approximately 4.3 nillion dollars in donated television airtinme. As DHHS and
others pronote CRC screening, CDC will continue to release and track airplay of
SFL PSAs and examine the collective influence that SFL and ot her educati ona
efforts and strategi es have on CRC screening rates in the United States.
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